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In one all-encompassing question we ask the franchisee to rate the quality of the franchisor.   This question 
provides insight (without any speci�cs or quali�ers) about their overall impression of the franchise.

We believe that quality communication is a critical aspect of successful franchising.  

Once again, we focus on the opportunity provided by the franchise, asking the franchisees to rate their 
franchise business compared to local competition.

In the most successful franchise systems there is a very clear understanding of the interdependent relationship 
between the success of the franchisee and the franchisor. This question measures the level of con�dence in the 
understanding of that concept by the franchisor.

The Franchise Research Institute is the original auditor of franchisee opinions and 
does not sell leads or advertising. This report is NOT an endorsement and should not 
replace the typical due diligence used for investment decisions. 

FREE Full Research Report:
www.WorldClassFranchise.com/ComfortKeepersReport 

Comfort Keepers
is World-Class because 

their franchisees say they are! 
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F R A N C H I S E  P E R F O R M A N C E  M E A S U R E M E N T  

Franchise Information:
Natalie Black- 937.751.9247 - NatalieBlack@Corp.ComfortKeepers.com 

In most systems, franchisees receive some type of products and/or services directly from the franchisor.  This 
question asks the current franchisees to rate the quality of these products and/or services.
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